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According to Chander,
India Tourism, London

has had an eventful last year.
Also, the current year looks
promising. The Incredible
India Campaign has also being
adjudged the Best Campaign
of The Year at the GG2
Awards held in London in
September which proves that
the advertising campaign is
well-appreciated. 

“We have organised and
participated in some won-
derful roadshows. Also, we
have organised joint promo-
tions across UK and Ireland.
We have started an online
training certificate course for
agents through www.india-
expert.org.uk which gives

an insight on India as a 
tourist destination,” informed
Chander.

Chander was of the
opinion that Incredible India
by itself is a wonderful brand
and India Tourism’s job 
is to market it aggressively.
Explaining his point, he said,
“The industry was on the
downslide last year, which

affected the tourism industry
not only in UK, but all over
the world. Various schemes
and promotional measures
undertaken by the Ministry of
Tourism as well as travel
trade industry have given a
boost to the agents and the
operators here in UK and
Ireland.” 

Chander also added that
the Visit India scheme has
shown a positive attitude
about India being an attrac-
tive and affordable destina-
tion. It may be recalled that
the Indian Association of 
Tour Operators (IATO) road-
shows conducted by India
Tourism, London  in UK and
Irish markets in March 2009
was one of the significant

steps undertaken at the start
of the season. 

Commenting on the
results of the roadshows,
Chander said, “The feedback
is very positive. The level of
inquiries have increased. The
increase in visitor numbers
also proves this fact. We have
had a wonderful relationship
with the industry.” The road-

shows and joint promotions
have created awareness
about India in the UK and
Irish markets. Most of the
new tour operators have also
started including India in
their brochures.” 

One of the major areas
of concentration of India
Tourism, London is the
upcoming Commonwealth
Games in India. 

Answering about the
impact of the World Travel
Market (WTM) on India,
Chander maintained that
India has always been the star
attraction in WTM over the
years with a large space and
attractive stand. “There is also
a huge increase in the new
arrivals from India – be it
hoteliers, tour operators, or
airlines. State governments
and union territories repre-
sentations are also given a fair
hearing. All this happens only
because Incredible India is a
happening place,” he
observed. India Tourism,
London has a busy schedule
for the coming months. It will

continue the success story 
of Incredible India road-
shows. The tourism office is
planning some more road-
shows in the Irish markets. It
will also participate in vari-
ous consumer and trade
shows in the UK and Irish
markets during the months of
January-March 2010.

With India Tourism London and IATO making 
strenuous efforts, the traffic is increasing from UK
and Irish market. The well-designed campaigns
and a strong focus on the Commonwealth Games
in India will help Incredible India grow, 
feels Jagdish Chander, director, India Tourism, 
London, in an interview with TRAVTALK.
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India Tourism, London expects
surge in traffic to India 

The adver tising campaign
was well-received and
appreciated

The Incredible India
campaign has also being
adjudged the Best
Campaign of The Year at the
GG2 Awards held in London
in September 2009

Visit India scheme has
shown a positive attitude
that India is not only an
attractive destination but is
also affordable

There is a huge increase in
the new arrivals from India
at the WTM– be it hoteliers,
tour operators, or airlines.

Success Story
We have started an online 

training certificate course for 
agents through www.indiaexpert.

org.uk which will give an insight on
India as a tourist destination
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Jagdish Chander,  director, India Tourism, London




