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Thank you for making it
happen.

We have won India's most prestigious
tourism award for the second time!
In no small measure, thanks are due
to all our guests, and partners and
business associates in the travel
industry. Thank you for all your
support. We assure you that the best is
yet to come!
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NH 8, Gurgaon, Haryana

Resort & Spa
sss For reservations, call Delhi: 41518888,
23351123/5, 9818450333, 9818197889.
e E-mail: sales@selecthotels.in
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ANTO finds better ways to implement

fine-tuned strategies for India

Austrian National Tourist Office (ANTO) is drawing special plans to tap
bigger number of arrivals. Last year, the tourism board recorded 48,000
Indian arrivals to Austria and this year, it hopes to see a growth of 10 per
cent. IMMLK spoke to Christine Mukherji, director, ANTO India to get details. ..
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he popularity of Austria

as a destination among
Indians is on a constant rise.
This could be gauged
by studying the soaring
numbers of Indians travel-
ling to Austria. Over the
last five years, these num-
bers have almost doubled.
In 2009, ANTO witnessed
almost 100,000 overnights
with around 48,000 arrivals
from India.

Expressing her excite-
ment about the increasing
numbers, Mukherji said, "It
comes as a matter of pride for
us to register phenomenal
increase in the number of
travellers from India. Further,
India comprises a significant
market with over 10 million
potential travellers. Austria
was among top ten European
destinations named in the
survey of Indian travel indus-
try (placed sixth) and we
recognise this factor.”

Mukherji viewed that
the year 2009 was very chal-
lenging, however, Austria’s
tourism sector performed
much better than expected.
“We had a drop of just
one per cent in arrivals
and 1.9 per cent in
overnights.” However, the
forecasts for this year look
more optimistic.

“The UNWTO predicts a
return to moderate growth
globally, with international
arrivals in Europe increasing
between one and three per
cent,” she informed. She fur-
ther added that this year,
people are willing to travel
once again and experience
new destinations. Therefore,
the tourism board is
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Most of the
Indians come to
Austria on a
European tour
that goes to
several countries.
Also, they are
likely to be
avid shoppers
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looking at a 10 per cent
increase in its Indian arrivals
for the year 2010.

ANTO, which set its
base in India with its repre-
sentative office in Delhi in
1997, aims to showcase
Austria as a destination for
inspiring recreation. “Our
strategy, for this year, has two
main focuses, firstly, to
increase awareness  of
‘Vacation in Austria’ brand in

India and secondly, to place
Austria’s offering with tour
operators and travel agents.
This can be attained by par-
ticipating in major travel
trade fairs, workshops and
training sessions for travel
industry professionals and
by organising fam trips
for media among others,”
she informed.

Recording traffic with
around 48,000 Indian arrivals,
Mukherji said that the
travel pattern of typical
Indian travellers has been
that they travel with their
family in the summer season,
stay just over two days
in Austria at four or
five-star hotel, and spend
between Euro 200 and 300 per
person per day during their
stay. “"Most of the Indians
come to Austria on a
European tour that goes
to several countries. The
traveller is most likely to visit
Vienna, Innsbruck and
Salzburg. Also, he is likely to
be an avid shopper.”

Meanwhile, the desti-
nation receives 90 per cent
leisure and 10 per cent MICE
traffic. “"MICE traffic is slow-
ly picking up. Currently, we
are receiving 3.2 overnights
from India to Vienna.
According to our research, no
traveller from other country
spends that much time in
Vienna as compared to Indian
travellers. This is because it
gives an opportunity to
explore other central coun-
tries. They like to view all
sites and other cities around
Vienna. Indian traveller also
likes to indulge in shopping.
It is noticed that Indians
amount to be the highest
spenders in Vienna.”

Also, part of its mar-
keting activities includes
roadshows, which were
recently conduced by the
tourism board. “Recently,
we conducted our road-
shows in Mumbai, Delhi and
Chennai which was very
well-attended by a large
number of travel agents
and operators.”

Addressing a query as
to how the destination dif-
fers from other competing
destinations like Germany
and Switzerland, Mukherji
said, “Its location in centre
of Europe at the crossroads
of the continent’s great cul-
ture gives it an added
advantage. Further, Austria
offers a unique mix of
nature and culture which
provides easy and attractive
options to travellers. The
destination is also a mix of
traditional and contempo-
rary products that makes
‘Vacation in Austria’ a mul-
ticultural experience.”

“We are known for our
quality of welcome- genuine
hospitality, quality of service-
high standards, authenticity
and safety,” she concluded.

Going forward

Austria’s tourism sector
performed much better than
expected last year

It registered a drop of just
one per cent in arrivals and
1.9 per cent in overnights

The destination is looking
ahead for better numbers
this year

Overall, the destination
receives 90 per cent leisure
and 10 per cent MICE traffic

To eamn your trust, we're always breaking new ground.

There's no better way to fly.
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