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Thandiwe January-
McLean, the newly-

appointed CEO of South
African Tourism is excited
about the popularity that
South Africa enjoys among
the Indian trade fraternity. 

In a free-wheeling chat
with at INDABA, South
Africa’s most renowned trade
fair held from May 8 to 11 at
Durban, she said that India
has become an extremely
important market for South
African Tourism. 

According to her, “In
the past five years, the Indian
arrival graph has seen a ver-
tical climb. This can be easi-
ly attributed to the ground
work that SAT has done for
the travel industry.”

Since 2005 up to 2009-
10, Indian outbound to 
South Africa has increased 
by almost 100%. “It was
sports tourism that gave a
massive boost to Indian
arrivals in 2008-09. 

Now, we want 
to explore and
innovate prod-
ucts related to

Bollywood
along with
promoting
cultural
tourism to
Indian
travellers
as these
are two
major sub-
jects that
interest
the Indian
market,”
she said.

Further, she
informed, “It is
time for SAT to
look beyond 2010. The 2010
FIFA World Cup will definite-
ly boost tourism here, but we
need to look at more than just

sports to enhance tourism.
Wildlife and sports have been
attracting a large number of
Indian travellers to South
Africa. Soon, we will focus on
Bollywood, which will help us
in increasing the number of
Indian arrivals. We have also
launched the ‘Learn South
Africa’ programme in India,
which will help the travel fra-

ternity to further specialise
on South Africa as a product.”

Speaking about the
exhibitors and visitors at
INDABA 2010, she said,
“INDABA brings together a
showcase of South African
tourism products and servic-
es for the international trav-
el trade of entire Africa.
Therefore, many exhibitors
are aggressively targetting
the Indian market and have
set shops in India to cater to
them on priority. We have
been helping these agents as
well and are doing everything
we can for helping the Indian
travel agents, who want to
sell South Africa in India.” 

For South Africa, China
and Brazil are also of utmost
importance to increase the
number of foreign visitor
arrivals. January-McLean
elaborates, “For the World
Cup, we have a large number
of visitors coming from Brazil
and China.” However, she
claimed that the Indian trav-
eller prefers to book last

minute, and the number of
Indian visitors for the FIFA
World Cup would grow by
beginning June.

For the FIFA World Cup,
SAT has also worked out
renewed visa norms, where
a visitor can get a 90-day
visa, which will be valid up to
July 31, 2010. And as far as
arrangements in South Africa
are concerned, January-
McLean informed that there
were ample rooms available,
though most of them have
been sold out for the final and
semi-final matches. 

She added saying, 
“Our target now is to ensure
that these rooms are occu-
pied even after the world 
cup is over. Hence 

We will 
promote South
Africa more
aggressively in
most markets
including India.”

When asked what would
be her marketing strategy in
India, she said, “At the
moment, we are holding
workshops for the Indian trav-
el fraternity and advertising
in television and hoardings.
Going ahead, we will launch
more products that will boost
more arrivals from India.”

The Indian travel fraternity has been promoting South Africa with added
zest, thanks to the popularity the destination received during the second
leg of the Indian Premier League. Now, SAT plans launching new 
products to boost arrivals from India…! 
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SAT plans launching more products
to boost arrivals from India

Thandiwe January-McLean, CEO, SAT

SAT organising ‘Learn South
Africa’ programme for Indian
travel fraternity

To innovate products on
Bollywood to increase Indian
arrivals

To promote cultural tourism
in India

SAT strategising
on India

January-McLean, in her inaugural address was
excited to reveal that INDABA will be held in Durban
for the next five years. During the inauguration of
the trade fair, she said, “Durban is an extremely 
convenient venue to hold INDABA, as it can satisfy
all the requirements of the exhibitors and 
those visiting the fair.” 

Durban will host INDABA for the
next five years




